Marketing
IGCSE Business Studies - Vocabulary

Write each word 3 times. H4GA BRI E =k,

English 22y Write it 3 times (English)

@ marketing Y
/'makity/

O customers Jifi %

') ik
/'kastomaz/

7 sales By
/seilz/

@ market share A%
/'mackit fea/

ﬁ customer loyalty JB & Kk
/'kastama 'loralti/

@ advertising JTs
/'edvataizin/

@ market L7}
/'mackit/

C) niche market FIETT
/nif 'makit/

,9,)‘ mass market KT
/mzes 'ma:kit/

@ market a4y
segmentation
/'makit segman'terfn/

Q market research AT
/'mackit ri's3:tf/

2) primary research —FEF
/'praimari r1's3:tf/

questionnaires )
/ kwestfa'neaz/

0 secondary —FRAF
research
/'sekandari rr'ss:tf/

j? sampling hAE
/'semplig/
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English 325" Write it 3 times (English)

g data A€
/'derta/

@ marketing mix EA A
/'mackity miks/

@ product e
/'prodakt/

u product life cycle 7 A A R
/'prodakt laif 'saikl/ ,ﬂ);q

AA extension strategy  ZEC MK
/ek'stenfn 'streetadzi/

@ brand i ft
/braend/

@ packaging 3
/'peekidziy/

price it
/prais/

<+ cost-plus pricing FAIN A 2
/kost plas 'praisig/ ’fﬁ'

i penetration BB EN
pricing
/,pent'treifn 'praisiy/

& price skimming HAg E Ay
/prais 'skimig/

x competitive TR EN
pricing
/kam'petitiv 'praisiy/

@ promotional {8
pricing
/pra'mavfenl 'praisig/

-/\,- dynamic pricing MESEN
/dar'naemik 'praisig/

@ place Hb A
/pleis/

g channel of A IE

distribution
/'tfeenl pv distri'bjuzfn/
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English

X

Write it 3 times (English)

@
&

BB A D v

g @ > @ 0 &

= &

wholesaler
/'havlserla/

retailer

/'riterla/

direct selling
/dar'rekt 'selip/
e-commerce

/i: 'koma:s/
promotion
(marketing)
/pra‘mavfn/

sales promotion
/seilz pra'mauvfn/
internet
/'intanet/

social media
/'saufl 'mi:di:a/
marketing
strategy
/'makitiy 'streetadsi/
objectives
/ob'dzektivz/

legal controls
/'li:gl kan'travlz/
consumer
protection
/kan'surma pra'tekfn/
misleading
/mi'sli:dig/
international
market
/,mta'naefonl 'mazkit/
tariffs

/'teerifs/

competition
/ kompa'tifn/
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