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5 (a) Analyse two limitations for a business of sampling during market research. [8]
(b) Evaluate the view that new product development is the most important activity for the success
of a toy manufacturer. [12]
OR
A-Level Business: Specimen 1
1 (a) Define the term ‘secondary research’. [2]
(b) Explain one advantage to a business of data collected using primary research methods. [3]



