Marketing (A Level)

A-Level Business - Vocabulary in context
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marketing analysis

/'mazkitiy a'neelosts/

sales forecasting /seilz 'fokaestm/

time-series analysis

/taim 'siori:z a'naelasis/

trend /trend/

seasonal variation

/'si:zonl vearr'etfn/

moving average /'muvm'evrids/

extrapolation /ek'strepsleifn/

correlation /kor'lerfn/

positive correlation

/'pozitiv kort'lerfn/

negative correlation
/'negatrv kort'lerfn/

elasticity /ie'stisti/

A marketing analysis studies the market before
decisions are made.

Sales forecasting predicts future sales.

Time-series analysis looks at past sales to find
patterns.

The long-term trend in sales is upward.

Ice cream sales show seasonal variation: high in
summer, low in winter.

A moving average smooths out ups and downs in
sales.

Predicting beyond the data is extrapolation.

There is a correlation between advertising and sales,
but that does not prove one causes the other.

There is a positive correlation between heat and ice
cream sales.

There is a negative correlation between price and
sales.

Elasticity measures how much one thing changes
when another changes.
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price elasticity of demand

/pras 1le'stisiti ov di'maend/

price elastic /pras rlestik/

price inelastic /prais mr'lestik/

income elasticity of

demand /kam ile'stisiti pv dr'meend/

cross elasticity of demand

/kros 1lze'stisiti bv di'maend/

substitutes /'sabstitjuts/

complements /komplimonts/

marketing strategy
/'mazkitiy 'streetadsi/

marketing planning
/'makity 'pleenmy/

Ansoff’s matrix /'aensofs 'mertriks/

market penetration
/'makit penr'trerfn/

product development
/'prodakt dr'velapmant/

Price elasticity of demand shows how much
demand changes when the price changes.

Holidays are price elastic: a small price rise loses
many buyers.

Salt is price inelastic: people buy it whatever the
price.

Income elasticity of demand shows how demand
changes when income rises.

Cross elasticity of demand shows how the price of
tea affects demand for coffee.

Tea and coffee can be substitutes.

Printers and ink are complements: you need both.

A marketing strategy is a long-term plan to win
customers.

Marketing planning sets out how the firm will reach
its sales goals.

Ansoff’s matrix shows four ways to grow: old or new
products in old or new markets.

Market penetration means selling more of the same
products in the same market.

Product development creates new and better
products.
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@ market development
/'mazkit di'velopmant/

oo diversification /daivssifikerfn/

gl:l product portfolio analysis
/'prodakt po:t'favliav o'naelasts/

globalisation / glavbalar'zerfn/

exp orting /ek'spaitg/

joint venture /dzomt 'ventfo/

saturated /'setforertid/
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localisation /Jookslar'zeifn/

&

standardisation /stendsdar'zein/

Market development means selling the same
products in a new market.

Selling several export products improves
diversification.

Product portfolio analysis looks at all the firm’s
products together.

Globalisation links countries through trade, money
and ideas.

Exporting means selling goods to other countries.

Two firms form a joint venture to build a factory
together.

The phone market is saturated: nearly everyone
already owns one.

Localisation changes a product to suit each country.

Standardisation sells the same product everywhere.
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