Marketing

IGCSE Business Studies - Vocabulary

English I Pinyin

& marketing Y ying xiao

2 customers Jisi gu ke

T sales Y xiao shou é

(B market share T35 % shi chéng fen é

¥ customer loyalty i gt ké zhong chéng du
& advertising T guang gao

& market s shi chang

€ niche market FIE T i jT shi ching

2\ mass market KA da zhong shi ching
(& market segmentation T340 45 shi ching xi fen

Q market research T3 F shi chang diao yan

5 primary research — P y1 shou diao yan
questionnaires EE wen juan

[0 secondary research —FEHE eér shou dido yan

A sampling Bty =S chou yang

8 data s shit ju

@ marketing mix B A ying xiao zi hé

® product Rl chan pin

|~ product life cycle 7oA Ay A A chin pin sheng ming zhou q1
A extension strategy FEK TR yan chang ce lie

© brand i L pin péi

Q packaging Ak bao zhuang

price Ytk jia gé

+ cost-plus pricing AN E chéng bén jia chéng ding jia



English

Pinyin

¥ penetration pricing
& price skimming

X competitive pricing
® promotional pricing
Ar dynamic pricing

© place

&S channel of distribution
@ wholesaler

retailer

- direct selling

8 e-commerce

& promotion (marketing)
38 sales promotion

= internet

o§ social media

@ marketing strategy
objectives

A legal controls

© consumer protection
& misleading

@ international market
tariffs

N competition
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shen tou ding jia
pie zh1 ding jia
jing zheng ding jia
cu xiao ding jia
dong tai ding jia
di didn

fen xiao qu dao
p1 fa shang

ling shou shang
zhi xiao

dian zi shang wu
tu1l guang

cu xiao

hu lidn wang

she jiao méi ti
ying xiao ce lie
mu biao

f4 1t guan zhi
xiao fei zhé bao hu
wi ddo

gud ji shi chang
guan shui

jing zheng




