Marketing

A-Level Business - Vocabulary

English

Hi3C

Pinyin

& marketing
& market
@ product-orientated

& market-orientated

@ customer relationship market-

ing

|= market size

~ market growth

(©® market share

2\ mass market

€ niche market

(B market segmentation

it segments

M demand

Gb supply

© elasticity

T price elasticity of demand
«i» price elastic

& price inelastic

T income elasticity of demand
S cross elasticity of demand
S substitutes

&3 complements

Q market research

N competitors
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shi chang ying xiao
shi chang

chan pin ddo xiang
shi chang dao xiang

ke hu guan x1 ying xiao

shi chang gur mo

shi chang zeng zhang
shi chang fen é

da zhong shi chang

Ii j1 shi chang

shi chang xi fen

xi fen shi chang

xu qia

gong ji

tan xing

XU qiu jia gé tan xing
fi you tan xing

que fa tan xing

xu qid shou ru tan xing
XU qid jiao cha tan xing
t1 dai pin

hu bu pin

shi chang diao yan

jing zheng duil shou
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8 primary research
[0 secondary research
# quantitative data
99 qualitative data

[ sample

& sampling

& random sampling
W quota sampling
& stratified sampling
© reliable

53 bias

@ marketing mix

® product

© price

© place

N promotion

2 integration

@ product development

|~ product life cycle
1A introduction

A growth

@ maturity

W decline

~ extension strategies
88 product portfolio
(8 Boston Matrix

¥ stars
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y1 shou diao yan
ér shou diao yan
ding liang shu ju
ding xing shu ju
yang bén

chou yang

sui j1 chou yang
pei é chou yang
fen céng chou yang
ké kao de

pian cha

ying xiao zu hé
chan pin

jia gé

qu dao

cu xiao

zhéng hé

chan pin kai fa
chan pin sheng ming zhou q1
yin ru qi

chéng zhang qt
chéng shu q1

shuai tui q1

yan chang ce liie
chan pin zu hé

bo shi dun ju zhén

ming xing chan pin
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B cash cows

® question marks

€3 dogs

© branding

v loyalty

+ cost-plus pricing

¥ penetration pricing

@ price skimming

N competitive pricing

Y price discrimination

Ar dynamic pricing

D psychological pricing

&S distribution channel

@ wholesaler

(9 above-the-line promotion
& advertising

83 below-the-line promotion
0] digital marketing

8 e-commerce
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xian jin nia

wen ti chan pin

shou gou chan pin

pin péai

zhong chéng du

chéng bén jia chéng ding jia
shen tou ding jia

pie zht ding jia

jing zheng ding jia

jia gé qi shi

dong tai ding jia

xin Ii ding jia

fen xiao qu dao

p1 fa shang

da zhong méi ti guang gao
guang gao

zhi jie cu xiao

shu zi ying xiao

dian zi shang wu




